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1 Why do you want to re-brand?

............................................................................................................................................................................................

............................................................................................................................................................................................

2 What kind of ideas do you want to see?

............................................................................................................................................................................................

............................................................................................................................................................................................

............................................................................................................................................................................................

3 Where and how will your branding be used?

............................................................................................................................................................................................

............................................................................................................................................................................................

4 Who is the target audience?

............................................................................................................................................................................................

............................................................................................................................................................................................

5 Audience Insight: What’s the most important thing you know about them?

............................................................................................................................................................................................

............................................................................................................................................................................................

6 Brand Perception: What do people think of your brand at the moment?

............................................................................................................................................................................................

............................................................................................................................................................................................
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7 Brand Positioning: What do you want your customers to think about your re-brand relative to the competition?

............................................................................................................................................................................................

............................................................................................................................................................................................

8 Action: How do you want them to respond or feel about your brand/corporate identity?

............................................................................................................................................................................................

............................................................................................................................................................................................

9 Values: What values do you want your brand to project?

............................................................................................................................................................................................

............................................................................................................................................................................................

10 Who are your rivals/competitors in business?

............................................................................................................................................................................................

............................................................................................................................................................................................


